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Press Conference Announces Launch of Operation Storytime
Target, Houston READ Commission, the Houston Public Library and Perceptive Marketing Provide Authors and Books to Title One Schools and Reading Programs
HOUSTON, TX (March 27, 2009) – Due to the tremendous success at the launch of Operation StoryTime, a program designed to present award-winning authors as role models to students in local elementary schools, Tracy Baskins, Executive Director of the Houston READ Commission, and Sandy Lawrence, founder of Operation StoryTime and CEO of Perceptive Marketing, will hold a Press Conference on Friday, March 27, 10:30 a.m. at the Houston Public Library, 500 McKinney, to announce that they will partner with Target to bring this program to the Houston area schools and the Houston Public Library summer reading program.
McFee Elementary School of CyFair ISD and Foster Elementary of HISD, were the first two schools to launch the program in 2008 that will introduce authors as role models to schools that have no budget for author visits. Operation StoryTime will donate a book to each student in the selected grades and encourage the students to read the books with their parents. Operation StoryTime is a unique program designed to increase literacy in identified schools with a significant percentage of students who meet low socio-economic status guidelines. Students in each school were encouraged to read the books with their parents and return next year to share the experience and write about it.
“Since founding Perceptive Marketing, my passion has always been to promote literacy and authors,” says Sandy Lawrence. “Although I have built a successful marketing firm and work with individuals, corporations, and entities, promoting authors and hosting book events is my first love.” Baskins of the Houston READ Commission expressed an interest in the program when as he stated, “I was inspired when I heard of Operation StoryTime and understood that we could reach adults and encourage them to read by introducing authors to the children and then giving them a book.”
About Houston READ Commission
The Houston READ Commission was established in 1988 by Houston’s Mayor Kathy Whitmire and the City Council in an effort to strategically address the literacy needs of the city’s adult population. As a nonprofit urban literacy coalition, the Commission provides free literacy services to adults and families.
About Perceptive Marketing

The essence of Perceptive Marketing is achieving exceptional marketing success for authors, the publishing industry, corporations and small businesses. Understanding the transformational nature of publishing books and developing businesses, the firm puts great emphasis on planning with the end in sight and guiding clients from concept to marketable reality.
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